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KONTEKSTS

O Patérétaji ir norlpéjusies un ieintereséti ilgtspéjas jautajumos, bet taja pasa laika nav
parliecinati, ka to novertet un ko ta sevi ietver (vai neietver)

a Arvien aktualizéjas vajadziba izveidot vienotu ilgtsp€jigas markésanas sheému partikas
nozaré, lai atbalstitu paterétaju izvéles iesp€jas - bet sadas markésanas shémas izstrade
ir sarezgita un prasa daudz kompromisu

O Pamatnosacijums veiksmigas shémas izstrade ir apzinat, ka pateretaji
sobrid izprot ilgstpé€jas jautajumus partikas konteksta

O Petijumu “Food sustainability understanding in the Nordic-Baltic region” finanséja Nordic
Working Group for Healthy, Safe and Sustainable Diet (HSSD) under the Nordic Council
of Ministers
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Petfijuma jautajumi

1) Ka Ziemelvalstu-Baltijas valstu pateretaji izprot ilgtspeju partikas
konteksta?

O Ar kadiem vardiem patéréetaji saista ilgtspéju?
O Kadus aspektus pateretaji prioritize?

2) KaKas atskirigs un kas kopigs patérétaju izpratné Ziemelvalstu-baltijas valstu vidu?
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Petfijuma norise

O Kvantitativa aptauja, online, aptuvenais aizpildisanas laiks - 15 min

Q PétTjumé piedalijas:
—L o e —

O Reprezentativa dalibnieku atlase péc vecuma, dzimuma, regiona (iznemot
Islandes dati)

= N= 600 dalibnieku no katras valsts (iznemums - Islande, N=109)
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Petfijuma dalibnieku

qusiurojums N NI -
T —1
Danija Somija Norvégija Zviedrija Lietuva Latvua Igaunija
(N=602) (N=597) (N=615) (N=618) (N=601) (N=605) (N=614)
Vecums (vid.) 48.0 46.6 46.4 47.6 46.5 45.9 46.5

Dzimums (%)

Q Viriesi 49.5% 49.9% 50.9% 50.2% 47.3% 44.8% 47.2%
O Sievietes 50.5% 50.1% 49.1% 49.8% 52.7% 55.2% 52.8%
Izghfiba (%)
O Nepabeigta pamatizgitiba,

pamatizglitiba(ISCED 0-2) 25.4% 12.7% 20.5% 20.2% 6.3% 6.3% 11.4%
O Vidéja un videja profesionala

izglitiba (ISCED 3-4) 40.2% 45.2% 39.2% 40.8% 51.6% 56.9% 49.7%

O Augstaka izglitiba 0 a 9 9 9 9 9
(ISCED 5-8) 34.2% 40.9% 39.2% 38.0% 41.8% 36.9% 38.4%
N s
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Ql. Ka tu doma - ko nozime ilgtspéjiba? leraksti 3-5 vardus, kas pirmie ienak
prata

consideration responsibility
carbon_emissions 2 WaStEUmate no_chemicals
circular_economy " . economy fr ugalit green
animal_welfare ransport ¢,54 waste a—’ . :
; 'ood_waste nijas dati
biodiversity o —_— social energy '/

pricfetevant food /_ d|et e nVI ro n m e nt
reuse&recycling =

future
- aStIC é
healthy durable O rga NIC
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Ka tu doma - ko nozime ilgtspejiba? leraksti 3-5 vardus, kas pirmie

ienak prata. Latvijas dati

Table 8. Latvia — Top ten codes associated with sustainability (i.e., ilgtspéjiba)

Codes and examples of sub-codes (exemplified with raw answers in Latvian) Frequency

Social

49

Wark (e.g., Darbs)
Cooperation, Collaboration (e.g., Sadarbiba)
Family (e.g., Gimene)

Balance

62

Stability (e.g., Stabilitate)
Stable (e.g., Stabils)
Unchanging (e.g., Nemainigs)

Reuse&Recycling

53

Recycling (e.q., Parstradajams, Otrreizeja parstrade, Parstrade)
Waste separation (e.g., Atkritumu Skirogana, Skirofana)

Resources

a1

Renewable resources (e.g., Atjounajami resursi)
Resources (e.g., Resursi)
Resource saving (e.g., Resursu taupiana)

Durable 182
Endurance (e.g., Izturiba)

Long-lasting (e.g., llgstesi, ligi kalpa)

Persistence (e.g., Neturiba, Noturigums)

Long-term (e.g., llgs, llgtermina)

Environment 109
Environment (e.g., Vide)

Ecology (e.g., Ekologija)

Nature (e.g., Daba)

Nature friendly (e.q., Dabai draudzigs)

Longevity 107
Leng (e.q., llgi)

Longevity (e.q., llgs muZs, llgmuziba)

Fermanent {e.g., Pastavigs)

Far a leng time (e.g., llgam laikam, Uz ilgu laikuw)

Future 97

Future (e.g., Nakotne)

Generation (e.g., Poaudze)

MNext generation (e.g., Makama poaudze)

Quality 70

Quality (e.g., Kvalitate, Kvalitativs, Laba kvalitate)

Security 49

Safety (e.g., Drogiba, Drogums)
Safe (e.g., Drogs)
Guarantee (e.q., Garantija)

Note. The frequencies represent the number of distinct times the code was mentioned
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Q2.1. Ja kads tev stastitu, ko nozime ilgstpéja.. Kuram skaidrojumam tu visdrizak
piekristu?

= s Denmark =f= Finland Zj&5 Norway g Sweden pggg Lithuania g Lalvia &8 Estonia

0% 10% 20% 30% 40% 50% 60% 70% 80%

llgtsp€ja ir par taisnigu resursu sadali starp
mums, citiem cilvékiem un cilvekiem péc mums

llgtsp€ja ir par cikliskas zalas parejas sasniegsanu
un jaunu tehnologiju inovacijam

5%
llgtsp&ja ir par cienpilnu izturésanos pret 4"-._2% o
dzivniekiem i.-Z% °
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Q2.2. Kuri no vardiem visvairak atbilst tam, ko Tu domaq, kas ir ilgtspeja?

= e Denmark =f= Finland Zi&5 Norway g Sweden pggg Lithuania o Laltvia E&E Estonia

0% 10% 20% 30% 40% 50% 60% % 80%

Videi draudzigs, veseligs

Dross, taisnigs

Ciklisks, inovativs
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Q2.3. Ka Tu pabeigtu teikumu, ja tu gribétu vienkarsi raksturot ilgstspeju?
ligtspéjiba ir tad ...

— wm DENMark Finland 35 Norway s Sweden Lithuania om Lalvia &8 Estonia
1 i . . —
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Kad més dzivojam tikpat vienkarsi ka
musu vecvecaki

Kad més dzivojam ta, ka dzivo visi citu uz

planétas
= - 69%
. v — v . — — . I | . [0) 63%
Visu sobrid esoso cilveku dzivesveids laus = 25% 629

bérnu bérniem dzivot [idzigu dzivesveidu
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Q2.4. Kurs no siem apgalvojumiem, Tavuprat, vislabak raksturo ilgtspé&ju?

= mm Denmark =f= Finland Zj55 Norway g Sweden pggm Lithuania

0%

Pilnas laimes noslepums slépjas 1sta
interesé par visiem ikdienas dzives
stkumiem

Pienem katru l[émumu, saistot to ar
nakamas paaudzes labklajibu un
labturibu

Més nevaram atrisinat savas
problémas ar to pasu domasanas
veidu, ko izmantojam, tas radot

N
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Kopsavilkums - ligtspejas izpratne

O Ziemelu-Baltijas valstu iedzivotaji ir pazistami ar daziem ilgstp€jas definicijas
elementiem
= Nodrosinat taisnigu resursu sadali starp mums un nakamajam paaudzem
*  Musu dzivesveidam butu jabut tadam, kas nodrosina iespéju arm nakamajam
paaudzém dzivot lidzigi
= Vides un veselibas aspekti

Q Tikai nedaudz paterétaju ir pazistami ar «dross un taisnigs»(safe and fair) elementiem
no ilgtspéjas definicijas

Q Lai ar? ir novérojamas valstu atskiribas izpratné par atseviskiem ilgtsp&jas
definicijas puntiem, kopuma Ziemelvalstis un Baltijas valstis ir lidzigas.
Nelielas atskiribas novérojamas péc izglitibas limena.
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Q3. Domajot par partikas ilgtspéjibu, l0dzu, sarindojiet minéetas vertibas,
balstoties uz to, cik svarigas, jusuprat, tas ir, sakot ar vissvarigako (1) lidz
vismazak svarigajai (10).

Vienlidziba

Veseliba

Dzivnieku labklajiba
Vienlidzigs atalgojums
Ekonomiska izaugsme
Kultura

Biologiska daudzveidiba
Piesarnojuma samazinasana

Dabas aizsardziba

OO0 0000000

Klimata parmainu
noversana

N
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Q3. Domadjot par partikas ilgtspéjibu, 10dzu, sarindojiet minétas vertibas,

balstoties uz to, cik svarigas, josuprat, tas ir, sakot ar vissvarigako (1) lidz

vismazak svarigajai (10).

Denmark Finland
Vissvarigakais O  Pollution O Health
reduction O Pollution
O Climate reductio
change n
prevention O Climate
_ . change
Svarigi prevention
O Nature O Nature
preservation preservation
O Animal
welfare
Mazak 0 Kultdra Q Culture
svarigi O Economic
growth

.':’ "’-«'
RETTd MAPP - RESEARCH ON VALUE CREATION IN THE FOOD SECTOR
FYN:I5[0l4 DEPARTMENT OF MANAGEMENT
133 AARHUS UNIVERSITY

Norway

Q

Q

Pollution
reduction
Climate
change
prevention

Nature
preservation

Biodiversity

Culture
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Sweden

Q

a

a

Nature
preservation

Pollution
reduction

Climate
change
prevention

Culture
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Lithuania

Q
a

Health
Pollution
reductio

n

Nature
preservation

Climate
change

prevention

Culture

Latvia

Q

Q

Health

Nature
preservation

Pollution
reduction

Culture

Estonia

Q

Q

Q
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Q4. Kura no nosauktajam problemam. JUsuprat, saisfita ar partikas ilgtspéjibu?

LOdzu, atzimeéjiet visas, kas skiet atbilstosas.

e Ls vt s mpma= Denmark Finland Norway Sweden Lithuania Latvia Estonia
Visbiezak izvélétas
Péc valstu izvélém % % % % % % %
O Mazaka partikas izSkérdésana 79% 84% 76% 71% 75% 627 79%
O Atkartoti parstradajams 67% 75% 65% 1% 67% 55% 68%
iepakojums
O Lokala vai 1sa piegades kéde 579 1% 63% 70% 379 31% 5%
O Mazaks en_erguas paterins, lai 70% 579% 4% 64% 40% 359 579
transportétu produktus
O Oglekla emisiju
samazinasana partikas 77% 59% 62% 67% 47% 32% 45%
razosana
O Mazaka iepakojumu 59% 69% 63% 60% 65% 40% 68%
izmantosana
QO Samazinat pesticidu
daudzumu, kas tiek 62% 58% 56% 67% 53% 52% 62%
izmantots partikas
razosana
O Samazinat lietus 60Y% 64% 64% 63% 46Y% 37% 599%

mezu izcirsanu
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Q4. Kura no nosauktajam problemam. JUsuprat, saisfita ar partikas ilgtspéjibu?
LOdzu, atzimeéjiet visas, kas skiet atbilstosas.

Denmark Finland Norway Sweden Lithuania Latvia Estonia
% % % % % % %
0 Kadu partikas produktu 0
pienemamiba konkréta 8% 18% 12% 12% 10% 7% 18%
kultura
O Zemakas cenas 0 0
patératajiem 13% 25% 12% 14% 23% 26% 30%
O Produktu pieejamiba 14% 39% 34% 32% 20% 35% 42%
O Minimala produktu 35% 53% 19% 31% 26% 20% 43%
apstrade
2 Galas paterina 47% 42% 48% 43% 22% 15% 26%
samazinasana
- Veseligaki edieni un 34% 46% 28% 36% 49% 41% 57%

dzerieni
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Q5. Cik liela meraq, jusuprat, talak noraditas vertibas atbalsta viena otru vai

ir pretruna viena ar otru?

= mm Denmark =f= Finland Zjz5 Norway g Sweden pggg Lithuania
Atbalsta viena ofru 1.0 2.0 3.0
ety
3
o "

v

f,r;;f;
Hggj.‘%)
y SUSTAINABLEe
VS 14@ DEVELOPMENT %5
N 5™
Wm:A

ECONOMIC 2%s
GROWTH %

Vides merki Socialie mérki

- Latvia B Estonia

7.0 ir prefruna

Atskiribas starp
valstim ir nelielas
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Kopsavilkums - partikas ilgtspéejiba

A Vides saistitas iigtspejas vertibas (piesarnojuma samazinasana, klimata parmainu
noversana, dabas saglabasana) bija starp svangakajam visas valstis. Veseliba bija
viena no divam svangakajam ilgtspejas verfiioam Somija un Baltijas valsfis.

A Kultira bija vismazak svanga ilgtspejas vertiba

Q Lai ar biologiska daudzveidiba objektivi ir loti svariga ilgtsp€jas vertiba, patérétaji
to neierindoja starp divam svarigakajam, iznemot Norvégiju

0 Mazak partikas atkritumu un parstradajams iepakojums bija visspilgtak apzinatie
partikas ilgtspéjas aspekti, kameér galas patérina samazinasana bija viens no
aspektiem, kas retak tiek saistits ar partikas ilgtspéeju.

O Oglekla emisiju samazindsana un energijas izmantosana bija spilgtak apzinatie
aspekti Ziemelvalstis salidzinot ar Baltijas valstim. Lokalas un Tsas piegades kédes
bija mazak biezi saistitas ar partikas ilgtspéju Lietuva un Latvija

O Paterétaji saredz konfliktu starp ekonomikas izaugsmi un ilgtspéjigas attistibas
mérkiem, bet vini saredz mazak pretrunu, censoties est veseligi un ilgtspéjigi.

Valstu atskiribas sajos jautajumos gandriz nav."
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Q6.1. Ja jums butu jaizvelas ilgtspéjigs produkis minétajas
produkiu kategorijas, kuru no talak noraditajiem aspektiem
izvelieties fris

jums skistu svarigi, ja tadi

butu? Ludzu,

svarigakos no kairai produktu kategorijai

— Denmark Finland Norway Sweden Lithuania Latvia Estonia
Three most frequently selected
per couniry
Q Animal welfare 52% 51% 60% 59% 36% 38% 39%
O Local 26% 43% 33% 56% 42% 42% 60%
O Antibiotics use 24% 30% % 0% 8% 9% 33%
O Country of origin 23% 50% 27% 38% 20% 28% 25%
Q Climate impact (€02 48% 13% 28% 22% 18% 9% 9%
emissions)
Two least frequently selected
per couniry
Q '(I)'?/[r)stc))f energy (renewable 6% 27 4% 27 9% 4% 4%
Q Energy use 17% 5% 8% 5% 10% 7% 8%
U Mode oftransportation (e.g., 20% 5%, 149 149 4% 4% 4%,
by plane, by truck)
O Social aspects (workers’
conditions; fair pay for 6% 12% 20% 8% 9% 9% 11%
farmers)
O Nutrition or health-related 7% 18% 10% 8% 259 31% 26%

N information
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Q6.2. Ja jums butu jaizvelas ilgtspéjigs produkis minétajas
produkiu kategorijas, kuru no talak noraditajiem aspektiem
izvelieties fris

jums skistu svarigi, ja tadi butu? Lodzu,
svarigakos no kairai produktu kategorijai

Denmark Finland Norway Sweden Lithuania Latvia Estonia
Three most frequently 0 0 0 0 0 0 0
selected per country % % 7% 7 7% 7% 7%
O Local 31% 51% 4% 60% 45% 48% 65%
O Animal welfare 42% 50% 58% 52% 29% 36% 34%
O Antibiotics use T7% 20% 33% 327 407 407% 76%
2 Type of packaging 28% 22% 25% 19% 33% 27% 28%
(recyclable ornot)
J Climate impact (CO2 46% 14% 25% 23% 15% 9% 7%
emissions)
O Country of origin 17% 44% 21% 28% 18% 25% 24%
3 Organic production 32% 18% 14% 23% 31% 22% 27%
method
Two least frequently
selected per country
2 Type of energy 10% 4% 8% 3% 8% 5% 5%
(renewable ornot)
O Mode of transportation 21% 6% 13% 17% 4% 5% 3%
O Energy use 18% 6% 9% 6% 12% 8% 9%
O Degree of processing 7% 18% 10% 5% 23% 22% 26%
Social aspects 77 15% 18% 12% 9% 1% 12%
. MAPP - RESEARCH ON VALUE CREATION IN THE FOOD SECTOR .
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Qé6.3. Ja jums bitu jaizvélas ilgtspéjigs produkis minétajas 5
produkiu kategorijas, kuru no talak noraditajiem aspektiem &
izvelieties fris Fa,

jums skistu svarigi, ja tadi butu? Lodzu,
svarigakos no kairai produktu kategorijai

Denmark Finland Norway Sweden Lithuania Latvia Estonia
Three most frequently selected 0 0 0 0 0 0 0
per country % % % % % % %
O Local 37% 42% 45% 51% 43% 44% 49%
O Seasonality 41% 42% 32% 40% 36% 48% 37%
Q Pesticides use 37% 38% 39% 43% 51% 55% 52%
O Country of origin 6% 43% 7% 7% ZT% 79% 3%
Two least frequently selected
per couniry
a Irﬁitc))f energy (renewable 5% 4% 8%, 4% 7% 5% 3%
O Energy use 13% 5% 12% 7% 10% 5% 5%
O Degree of processing 6% T1% % 5% 8% T0% 18%
a !\lutntlon or health-related 6% 23% 139 99 23% 299 18%
information
O Social aspects (workers’
conditions; fair pay for 8% 21% 23% 18% 8% 9% 10%
farmers)
U0 Mode of transportation (e.g., 28% 12% 18% 249% 99 8% 9%
by plane, by truck)
m.m"' MAPP - RESEARCH ON VALUE CREATION IN THE FOOD SECTOR .
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Q6.5. Ja jums butu jaizvelas ilgtspéjigs produkis minétajas
produkiu kategorijas, kuru no talak noraditajiem aspektiem
izvelieties fris

jums skistu svarigi, ja tadi

butu? Ludzu,

svarigakos no kairai produktu kategorijai

N N :
£ Y

—— Denmark Finland Norway Sweden Lithuania Latvia Estonia )
Three most frequently selected . . 0 0 0 0 0
per country % % % % % % %

O Type of packaging
(recyclable ornot) 39% 37% 46% 34% 45% 37% 42%
a Nutntlon or health-related 199 44% 30% 25% 47% 57% 53%,
information ~
O Local 15% 34% 20% 30% 36% 32% 47%
2 Climate impact (€02 46% 22% 36% 35% 22% 15% 10%
emissions)

— I Country of origin T7% 447, T9% T9% T9% 8% 8%
O Energy use 27% 13% 17% 15% 21% 15% 16%
Two least frequently selected
per country
a '(I)'?’/Eit?f energy (renewable 1% 8%, 9% 7% 15% 1% 9%
O Mode oftransportation (e.g., 26% 1% 20% 22% 6% 5%, 5%,

by plane, by truck)
O Social aspects (workers’
conditions; fair pay for 10% 20% 19% 19% 8% 12% 13%
farmers)
O Organic production method 20% 9% 12% 18% 33% 24% 22%
:—EI Degree of processing 17% 28% 27% 14% 25% 23% 32%
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Q7. FOOD PRODUCTS VARY INTHE EXTENT TO WHICH THEY CAN BE SEEN AS
SUSTAINABLE. PLEASE COMPARE THE FOODS BELOW IN TERMS OF HOW
SUSTAINABLE YOU THINK THEY ARE.

HOW SUSTAINABLE IS ...(E.G. BEEF) VERSUS (E.G. CHICKEN)....?

= mm Denmark =f= Finland g Norway gam Sweden ggg lithuania g Lalvia & Estonia

much less sustainable1.0 15 20 25 3.0 35 40 45 5.0 muchmoresustainable
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Q7. ..
HOW SUSTAINABLE IS ...(E.G. TOFU) VERSUS (E.G. CHEESE)....?

= mm Denmark =f= Finland i Norway gam Sweden ggg lithuania g Latvia E&& Estonia

much less sustainable1.0 1.5 2.0 25 3.0 35 40 45 5.0 muchmoresustainable
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Q8. Kurus no siem aspektiem jus nemat véraq, salidzinot produktu
ilgtspéjigumu? Lodzu, atziméjiet visus, kurus némat vera!

Denmark Finland Norway Sweden Lithuania Latvia Estonia
Top three most frequently . 0 0 0 0 0 0
selected per couniry 7 7% 7 % % 7% %
O Local 42% 64% 50% 62% 48% 47% 66%
QO Country of origin 42% 64% 47% 49% 32% 39% 45%
O Pesticides use 26% 27% 27% 31% 49% 44% 46%
< Climate impact (C02 59% 34% 45% 50% 29% 17% 24%
emissions)
Q Animal welfare 34% 44% 46% 41% 29% 26% 40%
O Antibiotics use 18% 28% 30% 29% 46% 41% 35%
2 Modeof 49% 34% 42% 459% 17% 12% 259%
transportation
a Nutrltlor) or healt'h- 12% 359 18% 17% 41% 42% 44Y%
related information
Two least frequently
selected per country
3 Type ofenergy o
(renewable ornot) 12% 1M1% 15% 10% 20% 9% 16%
O Social aspects 9% 24% 20% 17% 12% 10% 22%
O Organic production 0 0 0 0 0 0
method 26% 21% 19% 25% 37% 29% 41%
2 Type of packaging 22% 23% 22% 17% 38% 26% 31%
N (recyclable ornot)
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Partikas ilgtspéejiba - kopsavlikums

O Augu vaists galas alternativas fiek videji uzskafitas par mazak ilgtspejlgam ka gala tiesi
Baltijas valstis, kamer Ziemelvalstis videji cilveki augu valsts galas alternafivas uzskata par
Igtspejigakam

 Salidzinot produktus, visvairak tiek domats par vietéjiem produktiem un izcelsmes valsti
Q Ziemelvalstis cilveki biezak domaja ar1 par oglekla emisiju mazinasanu, kamér Baltijas
valstis pesticidu lietosana bija viens no svarigiem faktoriem
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Q13. Ludzu, novertéjiet, cik loti nepiekritat vai piekritat siem apgalvojumiem

0O Es loti daudz zinu par ilgtsp&jibas mark&jumu uz partikas produktiem Skala:
O Esmu viens no ekspertiem par ilgtsp&jibas mark&jumu uz partikas produktiem manu pazinu loka léplaiz\lfrs%zn

O Esmu labi informeéts par ilgtspéjibas markéjumu uz partikas produktiem 7- Pavisam piekritu

7.0
6.0
5.0
4.0
;i 3.3 3.1 3.2
3.0 'I- 1]
— 1 I
2.0
1.0
Denmark Finland Norway Sweden Lithuania Latvia Estonia
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INTERESE PAR ILGTSPEJAS MARKEJUMU, ATTIEKSME UN GATAVIBA IZMANTOT
HIOPTETISKO MARKEJUMU

i — Denmark = Finland ili Norway o Sweden — Lithuania — Latvioc == Estonia
6.0
5.6
5.3 5.3 52 5.3 5.3 5.2 5.2

--— 5.0 49 5.0 49 5.0
4q 42 43 43 T i —
40 —

—
4.0 me B N —
3.0
2.0

1.0
Interese par ilgtspéjibas markéjumu Attieksme pret markéjumu Vélme izmantot markéjumu
Es sadu markéjumu uzskatitu par ..

Cik ieintereséts Jus butu - BeZJefIZIgu (1) JegPllm(7) Cik liela méra lietotu markéjumu?
$ada markéjuma? Nemaz Q  nederigu (1) noderigu(7) Noteikti né(1)Loti iesp&jams(7)
(1) Loti(7) Q nevértigu (1) vertigu(7)
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Thank you for your tfime!

Questions or Comments?

We would like to acknowledge the members of our Steering group
for their input to this study
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